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Traditional
purchase funnel

For more than a century, the purchase
funnel has served as a model to help
describe a consumer’s journey from first
being aware of your product or service
to taking action and making a purchase.

With this funnel, conversions have

a longer timeline. Also, not all
consumers that start at the top will
filter all the way down to purchase.

With all the digital marketing
choices available, it can be difficult
to know where to start.
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Optimized
conversion funnel
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With the dawn of digital

marketing, websites,

and e-commerce, a new

marketing model has emerged.

The conversion funnel tracks a
consumer’s journey through internet
advertising, search results, and email
marketing, to a qualified lead and sale.

In concept, this funnel is more like a straight

pipe. It's structured to be more precise and

faster in conversions. The consumers are
inherently qualified, and the choices and paths are
narrowly focused on leading to a specific action.
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Generating exclusive leads
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LEAD GENERATION

. Single focused marketing

. A set amount of expected
leads as the objective

. Incorporates ads, landing page,
and email marketing

Before the internet, the best way
to generate leads was through
mail targeted offers based on
demographics. Today, we can
use the same concept but reach
those people online where they
spend most of their time. By
using lead generation, you can
be more confident you will reach
the people who are looking for
your products and services.

CTA “CALL"

EMAIL DRIP LEAD
SEQUENCE FORWARDING

Name Email Phone

CTA “CALL"
[ ame

Email
CTA “CALL" Phone

3 Days 7 Days j\ j

Spreadsheet




